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Abstract

It is hoped that this study on the social marketing concept with social responsibilities
can be applied to the medical field, and provide useful research processes and tools assisting
health organizations to assess demand of customers, market segments, perceptive image of a
Hospital, and its Marketing strategy, In doing so, provide better services can meet the demand
of customers while a new type of health organization can be created.To get important factors
that effect the metropolitan choose a hospital,and via cluster analysis divided into three
clusters, we first use telephone interview. Finally we uses the questionaire of the planned
behavior model of Ajzen theory to interviews people. To get the regression function of the
metropolitan behavior when choosing the hospital and evaluate the perceptive images of five
hospitals. Finally according to key findings of this study propose marketing suggestion.
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Abstract

This study hopes to acknowledge that how Taiwanese enterprises manage the invest-
ments in Mainland China o hold their competition status in international market, by the
data of bicycle industry. The interprises with different competition strategy approach which
are low cost, differentiation and focus market, have some investing motives and goals com-
monly, but in some other items there exists meaningful relations with their competition
approach. Also the function strategies of businesses in Mainland includes production, mar-
keting, finance and personnel strategy, there appear some common activities and others
different with the correspondense of competition strategy. In the future, after the growth
of Mainland commercial environment and familiarity of Taiwanese inversting in there, the
enterprises will more emphasize the choice of international competition. The management
of Mainland investments will also be more influencial for their internationalization.
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