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Abstract

This study adopts a comparative case study to analyze consumption decision-making
behavior of trading community between China and Taiwan based on consumer decision
model. Taobao.com in China and Yahoo!Taiwan are the selected cases. Through the credit
rating system of the cases, this study collected a total of 3,243 appraisals. Each appraisal is
used as a unit of analysis. In addition, the data sources include observations and in-depth
interviews. There are 13 key factors of website service quality induced in this study. Then the
comparative analysis is carried out according to these 13 factors. The findings are described
as follows. First, consumers consistently emphasize business image and store keepers
consistently emphasize loyal customers. Then infrastructure and design style of website in
China are perceived as a sense of distance. Third, consumers in China emphasize product
quality, while comsumers in Taiwan emphasize customization service. Fourth, there exists
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difference in “communication,” “community language,” “payment mechanism” and “privacy”
of the consumers. Fifth, there exists difference in “merchandise recognition” and
“consumption warranty.” “Arbitration of transaction disputes” for both China and Taiwan is

transferred to third party.
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